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TEMATICA DE CONCURS

pentru postul de lector poz..30

1. Branding si identitate vizuald pe piata serviciilor de inginerie. / Branding and visual identity for the
engineering services market.

2. Grafica in marketing sau componenta non-verbala in comunicare./ Graphics in marketing or the
non-verbal component in communication.

3. Elemente fundamentale in designul grafic./ Fundamental elements in graphic design.

4. Structura planului de afaceri./ Business plan structure.

5. Strategii de dezvoltare a produsului in cadrul mixului de marketing. / Product development
strategies within the marketing mix.

6. Strategii de pret pe piata serviciilor de inginerie. / Price strategies for the engineering services
market.

7. Tehnici de promovare a serviciilor de inginerie./ Promotion techniques for engineering services.

8. Mixul de marketing. / The Marketing Mix.

9. Dezvoltarea strategiilor de marketing pe piata imobiliara./ The development of marketing strategies
for the real estate market.

10. Marketingul serviciilor de inginerie./ Marketing for engineering services.

11. Planificare operationala de marketing./ Operational Marketing Planning.

12. Antrenamentul abilitatilor sociale. Fobia sociald/ Social skills training. Social phobia.

13. Antrenamentul abilitatilor de negociere in afaceri /Training on business negotiation skills.

14. Analiza tranzactionalad/ Transactional analysis.

15. Proxemica in afaceri./ Proxemics in business.

16. Comunicarea scrisd./ Written communication.

17. Comunicarea verbala si limbajul paraverbal./ Verbal communication and paraverbal language.

18. Cererea si oferta-un process de coordonare in domeniul serviciilor de inginerie / Demand and
supply-a coordination process for the engineering services sector.

19. Rolul profitului in economia de piata in domeniul serviciilor de inginerie. / The role of profit in the
market economy for the engineering services sector.

20. Cresterea si dezvoltarea economicd in sectorul serviciilor de inginerie. / Economic growth and
development for the engineering services sector.
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