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Evolutia proceselor de E-business. Beneficiile si dezavantajele adoptarii proceselor de E-business.
Categoriile de e-business. Modele de e-business. Componentele modelului de E-business.

Strategia de E-business. Analiz. Obiective. Implementare.

Marketing Digital: Strategie. Comunicare. Segmentare.

Mixul de marketing si mixul de marketing extins.

Piata si conceptul de marketing strategic modern Segmentare — Tintire — Pozitionare - Diferentiere.
Proiectarea mixului de marketing pentru afacerile mici si mijlocii.

Tipuri de inovare. Inovarea de produs, inovarea de proces, inovarea organizationald, inovarea de
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marketing.
9. Etapele procesului de dezvoltare de produs nou.
10. Strategia de marketing pentru un produs nou.
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“GHEORGHE ASACHI” TECHNICAL UNIVERSITY OF TASI
Faculty of Industrial Design and Business Management
Engineering and Management Department

Competition for the position of Associate Professor, position no. 8 from the List of Positions for
Academic Staff

Position disciplines: E-business
Marketing and Branding
Product life cycle management

COMPETITION TOPICS
For the position of Associate Professor, no. 8

1. The evolution of E-business processes. The benefits and disadvantages of adopting E-business
processes.

Categories of E-business. E-business models. E-business model components.

E-business strategy. Analysis. Objectives. Implementation.

Digital marketing: Strategy. Communication. Segmentation.

The marketing mix and the extended marketing mix.

The market and the concept of strategic marketing. Segmentation - Targeting - Positioning -
Differentiation.
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Designing the marketing mix for small and medium-sized enterprises.

8. Types of innovation. Product innovation, process innovation, organizational innovation, and
marketing innovation.

9. The stages of the new product development process.

10. Marketing strategy for a new product.
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